Hi, I'm Marjorie.

A product design lead
and community builder
based in Canada.

With 10 years experience creating digital products
for both consumer brands and startups. | believe
in the power of collaboration, design and tech to
reimagine the way we interact with our cities,
health, arts, finances and education.

| look forward to collaborating!

O ROGERS'

yllabbily
WORKOPOLIS

CareGuide

Loblaws

CivicTech

TORONTO

BCM f:ic

Dove



| began my career in the agency wonld...

As an interaction designer for
national brands.




2016
ROLE: UX & VISUAL DESIGN AGENCY: 70 MAIN STREET

5 scﬂtiﬂ hﬂ n k & to Scotiz Onlino

Created an educational hub for A ———
Scotiabank to help customers make the
most of their banking services. . Banking online is

easier than you think.

Developed an online resource centre to educate :
s .

customers about bills, recurring payments, and

Let us help you find the advice you need for:

online banking tools to manage their finances Py
@
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@ scotiabank®

Locations
Find a branch or ABM

oo

Contact Us
Answers and suppon

Banking online is
easier than you think.

Ways to Bank
Bark anywheare, anyima

Digital Centre ~ Try our Scotia Online Simulator

A& A

W to Scofia OnLine

Maw to Scotia OnLine? Activate Now

Search

Let us help you find the advice you need for:

SERON

Paying &

Managing Bills

B Learn how to pay a bill
online or on-the-go

Make the holidays

less hectic

Time saving tips for
your holiday banking.

Leam more

Get ready for

campus life

Take care of your

banking, bills and more.

Transferring
Money

B Avoid late fees by setting
up pre-authorized
payments

Alerts &
Notifications

Reviewing
Statements

B Reduce clutter by receiving
your bills online

Worry-free
Vacations

Manage your money
while enjoying your
holiday.

Learn more

Get organized
for spring

Siart the season
with some fresh
banking ideas.

Learn more

See more advice J

Find more advice on
Managing &
Paying Bills

Bill Payments
Pre-Authorized Payments

epost

Contact us

‘. 1.800.4SCOTIA

More phone numbers

Careers | Legal | Privacy

£ 2015 Scoliabank.com All Rights Ressrved

Transferring
Money

Interac e-Transfer
Western Union Money Transfers
Pre-Autharized Contributions

Bank-to-Bank Transfer Service

[@ScotiabankHelps
Mon-Fri {(9am-8pm})

Security | Accessibility | [7> Ad Targeting

Learn banking basics with the Scotia OnLine and Mobile Banking simulators.

Alerts &
Notifications

Reviewing
Statements

Account details Scotia InfoAlerts

Paperiess Recordkeeping Travel Notifications

Quick Balance

B Like W Follow

! Follow

You'ra richer than you think!

A A

W to Scotia OnLine

New to Scotia OnLine? Activate Now

5 Scotiabank”’

Transfer money from one account to another

Locations Contact Us Ways to Bank

Find a branch or ABM Answers and support Bank anywhere, anytime Search ﬁ FundS TranSfer
Advice!-luh .He[pmewilh... .._ -
$ Scotiabank Make it easier to

manage your money

Managing & Transferring Reviewing Alerts & Great new advice!

Paying Bills Money Statements Notifications f
Tackling Tax Time
Getting ready for school v Safe and secure v Easy and simple " Transfer money instantly

Bill Payments Interac e-Transfer Account details Scotia InfoAlerts Maximizing your

Pre-Authorized Western Union Paperless Travel Notifications holidaycheer

Payments Money Transfers Recordkeeping Getting organized

epost Pre-Authorized Quick Balance for spring

Contributions

Bank-to-Bank

Transfer Service

See and pay your bills easily

Epost™

See and pay your bills,
all in one place

A A

W to Scotia OnLine

New to Scotla OnLine? Activale Now

Try our Scotia Online Simulator

€ Scotiabank®

Contact Us
Answers and support

Locations
Find & branch or ABM

Ways to Bank
Bank anywhere, anytime

Search

Stay on top of your
bills and banking:

+ Seamless

v Simple + Saves you time

' : 2 ..s-‘_
—

Digital Centre ~

Travel
Notifications

Recurring
Payments

Have a worry-free
vacation

Manage your money while
enjoying your holiday.

A A

& Scotiabank®

W to Scotia OnLine
Locations Contact Us Ways to Bank

Mew 10 Scotia OnLine’? Activate Now
Find a branch or ABM Answers and supoort Bank anywhere, anylime ﬁ

Digital Centre ~ Try our Scotia Online Simulator

Bill Payments

Search

Stay on top of your bills and banking:

Recurring Payments Travel Notifications Scotia InfoAlerts Global ATM Interact e-Transfer

Whether you're taking a vacation or
staycation, you can enjoy your time off
without worrying about bills. Just pay your
bills automatically with recurring paymenits.
You can choose the bills you want to pay,
the day you want to pay them and the
payment amount.

Whether you're taking a vacation or staycation, you can enjoy your fime
off without worrying about bills. Just pay your bills automatically with
recurring payments. You can choose the bills you want fo pay, the day
you want to pay them and the payment amount.

Contral your payments

Setting up online
payments gives you:

v More time v More money Vv More peace-of-mind

Share: f L ) in

{E_s;;c:‘\
Control your payments It : @“’("1
Leam the basics with the Scotia OnLine and Mobile Banking simulators. t's by ck and easy to set up \04@

Try itout

More greal tips to make banking a breeze

e What kind of bills can | pay?

Using online or mebile banking. you can pay most types of bills. including credit cards, intemet, hydro, phone, property
taxes, and thousands more. You simply type in the name of the company, your billing info, and away you go! You only

)

Make the Have a Get ready for Get organized 4 . . ‘ i
holidays ! worry-free campus life for spring J‘" Learn ba nklng basics with have to set up the company once, which makes paying ongoing bills even easier.
less hectic @ !

vacation

the Scoira OnLine and
Mobile Banking simulators.

More great tips to make banking a breeze

Learn more

Learn more Learn more

Learn more !g il _'*

jvice or

e Why pay online vs. at the branch?

There are many reasons that over 15 million Scotiabank customers pay bills online today. Here are a few:

Find more a

Alerts &
Notifications

Transferring
Money

Reviewing
Statements

Managing &
Paying Bills

Avoid Late Fees Don't miss a bill payment

Pay bills immediately or schedule payments

Pay less fees than paying at a branch

Bill Payments Interac e-Transfer Account details Scotia Infollers

Fre-Authorized Payments Western Union Money Transfers Paperiess Recordkesping Travel Naotifications

Make the
holidays
lass hectic

Have a
worry-free
vacation

epost Pre-Authorized Contributions Quick Balance Save Time

Pay bills in seconds
far

Bank-to-Bank Transfer Service

.

Easily pay multiple bills at once

Avoid unnecessary trips to the branch

Learn more Learn more

Stay Organized Online payment means less clutter and less filing

* Access your payment history anytime,anywhere

Contact us

‘. 1.800.4SCQOTIA

More phone numbers

@ScotiabankHelps

Mon-Fri (9am-8pm) W Follow

B Lke

m Faollow

Protecting the Environment Reducing your use of paper, ink and machinery helps build a brighter

future for all of us

Careors

Legal | Privacy | Security | Accesshbilty | [i> Ad Targeting




2008
ROLE: INTERACTION & VISUAL DESIGN AGENCY: 58NINETY INC.

Connected over 1 million weekly
CHUM FM radio listeners with their : P
favourite hosts and shows.  TodaysoeMsk ﬁ T S @ e

. —— —e==— 1 .- 1 e e -
MOW PLAYING - Z01PM: | Khaed & Girl, Kty Porry « oar e Lant 48 hour playlist s | o LISTEN NOW

OHN AIR NOW Brzsught b yois byl

Contesls Evenis Shows Media M Contact

Enabled customers to listen live, request and vote for INEW SEASON ™ - 7 < RETN
; CSl: MIAML: Qe o 28°3:

i R § 21
their favourites songs, interact with DJ’s, view photos, IR A rv—
enter contests, read artist news and more. g e oM

m - : T045FM from your mobile
Te Wam (&) oday bt m phone 50 cents per mesaage

ARTIST Moate:
The CHUM FM Floded o

by (1] = T o Danpercus Mg Aosn : & i g undnvaalie il the Rolowineg
s, Sorry ko amy
20T P o W1 Mever See Your Face Again.. 5 “wwa )

Feidays; 10pm to 2am




As the mobile app and software industry grew,

| transitioned into product design
In the blockchain & event
management space.




2012 - 2013
ROLE: BRAND & INTERACTION DESIGN

AGENCY: 70 MAIN STREET

Influenced how couples share
memories with Bliss App, photo
sharing for weddings made easy.

Designed a mobile app to enable guests and
photographers to share, comment, download and

access wedding event information.

Michelle & Darren
Wedding

> +)
- Featured in Today’s Bride Magazine o, @J @
» Used at a celebrity wedding




our wedding album

' wedding album

have an account? Login

ur wedding album

2 3

Couple details Wedding events

p with a Bliiss account.

ur wedding album

p 3

Couple details Wedding events

2 your app, tell us about
add a photo to feature.

Create your wedding album
v v 3

Create an account Couple details Wedding events

Give your guests the details for all the
wedding events.

Add a wedding event

Wedding Event #1

Event name

i.e. Rehearsal Dinner

Start

Date & Time

End

Date & Time

Event location

O
Your album is ready!

Add some photos of the memories
that led to the big day.

Add photos

Invite friends to the album

Do this later

Join wedding album

Wedding code

Enter code 9

Re-send wedding code

First name

Last name

Password

Already have an account?
Sign in

Michelle & Darren
Wedding

FEBRUARY 13, 2014

Pre-Party
7:00pum-1:30au

Pho Pho
345 Spadina Ave.
Toronto, ON, Canada

¢ Map

Ceremony
2:00pv -3:30pu

St. Anthony’s Basilica

O

Welcome!

Add some photos of the memories

that led to the big day.

Add photos

Do this later

Camera Roll

Michelle & Darren

Uploading 1/3

By guest wv

Daniel Poveda

Upload

< Anr

;ﬁ Denise Grant

It was amazing to be part
Here is to a lifetime of ha
understanding.

Y12 B2

Janet Camero
AWWWW

Marcelo Miglo
Sweet couple.

Add a comment



2018

ROLE: PRODUCT DESIGN COMPANY: BCM EXCHANGE

Designed multiple features for Fintech
startup BCM Exchange (acquired by
bitbuy) to help customers trade with ease.

Order #26008

BUY 2.00000000 ETH

O Open Qty

1.25000000 ETH
Apr.11/18 14:45:30

@ Filled Quy
0.75000000 ETH

Avg. Fill Price
0.00725113 BTC

Date Filled Filled Qty
(ETH)
Apr1i/1814:446:30 2 0.25000000
Apr.11/18 14:45:45  0.25000000
Apr.11/18 14:45:09 0.25000000

cancel

Fill Price
(BTC)
000725113
0.00725113

0.00725112

Fee

(BTC)
0.00010000
0.00010000

0.00010000

Value Traded §

0.32261133
0.32261143

0.25735112

BCM

Market

ETH/BTC ~

All Orders

Exchange

Deposits & Withdrawals

My Open Orders

Date Placed

Apr.11/18 14:45:06

Apr.10/18 09:23:13

Apr.10/18 06:14:30

Apr.10/18 06:01:12

Apr.02/18 01:20:40

Market

ETH/BTC

ETH/ETC

ETH/BTC

ETH/BTC

ETH/ETC

Side

BUY

BUY

BUY

SELL

BUY

My Fills

Status

a Partial

o Open

@ Partial

o Dpen

o Dpen

Order Activity

My Cancelled Orders

Open Qty

2.00000000

0.50000000

2.00000000

0.50000000

0.50000000

1

Limit Price

0.00725112

0.00725113

0.00725111

0.00725110

0.00725109

of 5 >

Avg. Fill Price

000725111

0.00725110

BCM

Market

ETH/BTC ~

All Orders

Exchange

Date Placed

Apr.11/18

Apr.10/18

Apr.10/18

Apr.10/18

Apr.0%/18

Apr.0B/18

Apr.08/18

Apr.08/18

Apr.07/18

Apr.07/18

Apr.07/18

14:45:04

09:23:13

06:14:30

06:01:12

01:20:40

19:22:30

17:19:03

16:12:47

21:20:30

12:4%:14

09:05:15

Market

ETH/BTC

ETH/BTC

ETH/BTC

ETH/BTC

ETH/BTC

ETH/BTC

ETH/BTC

ETH/BTC

ETH/BTC

ETH/BTC

ETH/BTC

Deposits & Withdrawals

My Open Orders

Side

BUY

BUY

BUY

SELL

BUY

BUY

SELL

SELL

BUY

BUY

SELL

My Fills

Status

#

@ Partial (.

o Open

o Partial (2

My Cancelled Ord

=
Sl

o
]

e Filled (

o Open

e Cancelled (2

e Rejected

o Open

o Jpen

o Dpen

a Partial 1§

i‘ Farwa Kazmi «

fii cancel All | | 4 Export Activity (CSV)
Total Fees Value Traded @ OrderID
0.00007251 0.00725111 012345 »
— - 012344 x
0.00000362 0.00725111 012343 »
i - 012342 X
. — 012341 »

=
1

el

Order Activity

Order #26008

BUY 2.00000000 ETH

0 Open Quy

1.25000000 ETH

Apr.11/18 14:46:30

Total Qty @ Filled Quy
0.75000000 ETH
2.00000000
0.50000000 Avg. Fill Price
0.00725113 BTC
2.00000000
Date Filled Filled Qty
0.50000000 (ETH)
Apr.11/1814:45:15  0.25000000
1.24000000 Apr.11/18 14:45:09 0.25000000
0.75000000
2.15000000
1.15000000
0.55000000
3.25500000

Order #26008

|

W

@ Rejected Qty

2.00000000 ETH
Apr.11/18 14:44:30

0 Mote: Your order has been rejected by the system, please contact

Cancel

Fill Price
(BTC)
0.00725113
0.00725113

0.00725112

SELL 2.00000000 ETH

Customer Support for additional information.

Fee
(BTC)

0.00010000
0.00010000

0.00010000

0.00030000

Value Traded £

0.32261133
0.322461143

0.25735112

0.90257378



2018
ROLE: PRODUCT DESIGN COMPANY: BCM EXCHANGE

Enabled traders to browse currency
offerings, and check wallet balance

by designing search and a financial

market selector.

BCM Exchange Deposits & Withdrawals Reporting

Estimated Total Value:

$3,060.81 CAD Ethereum (ETH)

[ Q, Bitg| e Pending
OETH

€) Bitcoin 0.000000 BTC O GAD

€) Bitcoin Cash 0.000000 BCH

Transaction
@ Bitcoin Gold 0.000000 BTG Type

Deposit
Deposit

Deposit
Withdrawal
Withdrawal
Deposit
Deposit
Withdrawal
Withdrawal

Deposit

Available Balance

5.75500000 ETH
3060.81 CAD

Amount

+

2.53809500

- 0.07252214

=

0.07252214

- 0.07252214

- 0.07252214

+

+

0.07252214
0.06931300

- 0.07252214

- 1.07252214

+

1.07252214

ETH
ETH

ETH
ETH
ETH
ETH
ETH
ETH
ETH
ETH

Total Balance

5.7550000C
3060.81 CAD

Date

Apr. 11/18 14:.
Apr. 11718 14:.

Apr. 11718 14:«
Apr. 10/18 14:¢
Apr. 08/18 13:¢
Apr. 06/18 10:4
Apr. 0&6/18 10::
Apr. 05/18 12:¢
Apr. 04718 13:¢
Mar. 28/18 10:.



thdrawals

® Phato ldentity

Photo Identity

Please upload ONE of the following photo IDs so we can verify you safely, Make sure
the images are not blurry and clearly show your face

See tips for successful verification

2018 o
ROLE: PRODUCT DESIGN COMPANY: BCM EXCHANGE

Rea-upload frart of photo 1D |

Designed onboarding and KYC flows to
mitigate how traders verify their identity
for secure transactions on

@ Farwa «

the exchange.

Photo Identity
Please upload ONE of the following photo 1Ds so we can verify you safely. Make sure
the images are not blurry and clearly show your face.

See tips far successiul verificatio

Document Type Issuing Country

Drivers Licenze v Canada

1% 5120 JULMIB, TFD 0 FNC MAX SI20 U, TP o B NG

Upload front of Governrment ID | Upload back of Governiment D |

Save & Continue

1B ICEnse OF Dassport)

spt H % Exchange Deposits & Withdrawals Order Activity arwa w
You're verification is almost complete! Youll need: BCM an posi ithdrawa Y @ Farwa
(2=}

We were unable to proccess instant verification. = | * Covernment

» Proof of adodress (2.9 Dank STATement) Complat@ Verification

Please upload the following documents.

BCM iz

Settings

Profile Details
You're verification is

almost complete!

Change Password

Restricted Access

2-Factor Authentication

I e Sorry, we were unable to verify your identity. You have restricted access to BCM exchange. At You're verification is
g Unverified customers are unable to deposit funds or trade, but can view market data PR Identity Verification 5 almost complete'
We noticed you haven't completed your verification process. . Klgt O—
T Qrry We wiere Unable 1o proccess INStant verimication.
Get verified in two easy steps. Please login and upload the Sppar B * &

Please upload a piece of photo ID and Proof of Address
to complete your verification.

Uplead Documants

following documents:

Step 1 - Government Photo ID
Use a Driver's License, Province Photo Card,

Permanent Residence Card or Canadian Passport ’;l_'_‘ Unable to verify your identity You'll need:
153 Please contact customer support so we can « COVErTIm i (eg license of passpor)
X : : A= dilan et i Contact S
N Step 2 - Proof of Address help. Until then, you have restricted access. I— es5 (2.4 bank statement) ehtact Siamo
Use a utility bill, except cellphone bill
That's all! If you have any questions please contact
Customer Support

Thank you,
Blockchain Markets Inc.

o Phato ldentity @ Proof of Address

Proof of Address

Plzase upload ONE of the fellowing decuments that cleary show your full name,
and address, Your names must ratch the name on your Government photo 1D,

+ Accepted Documents

- Utilrty bill (Electricity, Internet, Cable - Cellphone bill isn't accepted)
- Investment account statement [RRSP, GIC)

- T4 staterment

- Record of Employment

- Canada Pension Plan statement

- Property Tax Assesment issuad by a municipality

- Provincially issued vehicle registration

- CRA Documents

- Benefits statements

Drag and Drop File

ar

Choose File

Depos Vithdrawals

® Photo Identity

Photo Identity

Please upload ONE of the following photo IDs so we can verify you safely. Make su
the images are not blurry and clearly show your face.

2EE tion

OF SUC TUl WETITIC

Documeant Type Issuing Country

Passport v Canada

Upload a phota or scan of the passport information page [the page with your
photo). Make sure your passport has not expired.

Upload Canadian Passport

Sawve & Continue

BCM Exchange Deposits & Withdra

Settings

Profile Details

Change Passward
X
2-Factor Authentication
Restricted Access

Sarry, we wers unable to venfy your identity. You have
. restricted access to BCM.exchange. Unverified custome
Support PIN ; : 9 :
are unable to deposit funds or trade, but can view
market data

Contact Support

Identity Verification >



In 2019, | joined Senes A startup CareGuide,

Where | connected care providers
with care seekers across 7 brands.




Neal Z

Green Valley, Arizona
Active 1 day ago

2020 © From 25.00/day

ROLE: PRODUCT DESIGN COMPANY: CAREGUIDE | am retired Military, love dogs/cats,

Reliable/Flexible to your needs-l stay in
your home so your babies stay in luxury.

My name is Neal Z, | live in Sahuarita. | am

DeSigned a wage SyStem to a"ow a" retired Air Force and retired Government

looking to assist you with your furbaby or
home sitting needs. | love dogs and cats

marketplace SiteS and members tO and | can cater to your needs, | can...

Read more

add rates with greater flexibility and What's your rate?
accuracy.

Starting rate

|r.; l_:-"“-#:;".
) v
Yaam CareGuide
A N "
RN Li~iicakitd ar com
M / _/r P IVHOCT LAILLTION T

The solution consolidated previous wage types ‘ ’ ‘ ‘ o = ‘

while giving members the flexibility to add rates

Iit's ok if aren't sure about the rate,

that reflected their budget and services offered. add an approximate one. You can

always change It later.
Neal Z

No reviews yet
| am retired Military, love dogs/cats,

Reliable/Flexible to your needs-| stay in your
home so your babies stay in luxury.

Green Valley, Arizona

Active 1 day ago

© From 25.00/day

Want to connect with Neal?




2019
ROLE: PRODUCT DESIGN COMPANY: CAREGUIDE

Increased account creation by Why go Premium
bringing clarity to the marketplace sasic  QERRHIER
Choose a Plan o
plans page. Post job listing
Easily find pet sitters in your area.
View and compare
| rofiles
This also resulted in reduced customer support Premium o
, _ o . . Unlimited access. Cancel anytime. Unlimited online
tickets regarding subscription pricing, conditions, | messages & calls
and inadvertent purchases. (1) 12 months $106 |
Save $326 Appear top in

search results

MOST POPULAR

| Share contact info

@ 3 months $52

Save $56 Priority access to

email support

() 1month $36

What customers are saying

Send and receive unlimited messages and

calls.




2021
ROLE: RESEARCH LEAD COMPANY: CAREGUIDE

Led a research project focused on
the marketplace sign up flow and
iInfluenced the product roadmap.

Based on the findings features were removed, and
enhanced. Experiments were also launched to
help improve profile quality and increase listing

completion.

Used with permission of CareGuide Inc.

INSIGHTS

EMPLOYER / INSIGHTS

Availability, location, pay and services are
top priority

What are the biggest challenges of the
existing onboarding process?

Observations Opportunities

Missing helpful information to help build a quality profile/job listing
+ Candidates look similar - Hard to know what's real and what's not

+ Location isn't accurate and - Offer more detalled ways to

+ The geographic location |s too vague employers get messages from capture avallabllity. For example
« Lack of photos raise security concerns people far away time of day, day of the week, and
« Cleaner and employer segments use the exact same GSF + Employers screen caregivers frequency of cleaning
+ Lack of ID verifications make it hard for people to trust each other based on their avallability « Ask for more precise location
« Doesn't have varlety of options for services, types of cleaning, types of - Some residential cleaners aren't - Allow cleaners to communicate
employment, description of space and wages interested in doing hospitality wages by hourly, ranges, or
cleaning and turnover minimums
People skip or enter innacurate information » Employers need to ask this to = Add specific service options far
+ People aren't clear why we collect certain information and confuses every person they contact each segment

people about what the site does - Site averages for wages

« Asks irrelevant & confusing questions (ex: sponsorship) ‘ ‘

Our only vetting is how far are they from us? What's their confirmed rate? What's
their availability? And what services are they willing to do? If those things, check
all the boxes, then we want to meet with them as soon as possible.

= Employer, Housekeeper.com

« People skip or place an Inaccurate number in wage field, this leads to

frustration when quotes or rates are higher then posted

Missed opportunity to match members with greater efficiency

Onboarding - Employer Onboarding - Employee

| osF | [
f— Accountinfo

—| Segment
Fitatn Firat name
Last name 1 Lasiname

What should
[seekerNamePlural] know
about you?

What should
[seekerNamePlural] know
about you?

Headline

Headline

State who you are & what you're offering

3 | &
g 1|8
g |E H %IE
2

State who you are & what you're offering

Autogen - Lorem in tempor rhoncus

lectus eu feugiat hac Autogen - Suspendisse viverra

imperdiet lacreet viverra ac quisque

Introduce your work

: ; Introduce your work
Describe what you do and why you are the y

Describe what you do and why you are the
best.

best.

RECOMMENDED

WY A oy
A DL Siaiiad Ol

) Write a description using
suggested topics

Add your profile photo

() Write your own description

Photos help people feel they are connecting
with a real person. Add a photo to increase

100 character minimum

your chance of finding a match.

Get started with these prompts:
« What services do you offer?

« What experience do you have?
« Why should they hire you?
« Any special qualifications or training?

What's your availability? Make a good first impression:

« Use a photo of your face

« Center yourself and smile
« Avoid photos with text

Add profile photo

I'll do this later

Description tips & examples 72



Pages -
8 Disclosure

L ik &l content Ir

@ Cover

Ds: DESFQ"' Prin ClPlES digns aliow for larger amouints of content to be added or organized within & page without taking up too much Accordion
re. Be cautious when using accordions as the content is be default hidden and can be skipped by the user
When to use:

2021
ROLE: PRODUCT DESIGN COMPANY: CAREGUIDE

Established the Core Design System
component library to help designers
explore solutions with speed, and ease.

The library includes documentation, sample use
cases, rules, links to the live component and individual
component design file as well as app screen symbols

for quicker prototyping.

DS: Spec tools

D5: Keywords

DS: Timestamp

DS: Templates and screens

—————————— Theme-

VL: Borders & Dividers

VL: Colors

VL: Grids & Breakpoints

VL: lcons

VL: Shapes & Elevation

VL: Spacing
Typography

Layout§==-=======

Stack

Ul: Button

Uiz Alert

Ul: Anchor
Ul Avatar
Ul: Badge

Ul: Breadcrumb

Effect styles

Jo- Low-light

o Tion for choosing a penfile phota

Modal anatomy

1. Accordion title

The header accurately describes the content of the accordion. Use sh

ersational title: would be able teil what centent they will

without having 10 oxpand the section,

2. leon

Arrow allows users expand and coilapse the accordion to view additional content

3. Content

Can be a mix of text and Images and be displayed using a one or two column layout

[Tablet & Desktop). The content can also include text links.

4, Width

Fluid, expands to fill cantainar

5, Scrolling

There is na height limil for the accordion content area. If the content is longer than

the viewport do not use scrofl bars. Content should neverscroll norizontally.

Colors - Product themes - 2022

) G i g attention to nt on pages, moda's, Ul efe

Product theme palettes

To manage colors on our top & s

Adl calars meet AAA (enhanced c

Varlabie
iliustrations, icons, borders, buttons states

llustrations, borders, backgrounds

Places (Housekeeper & Housesitter)

— —
g
107 17 (B 1

« When you need to save space and content cannot be displayed all at once

/e categorized them by whom they serve: Places, p

st} and Af {minimum cantrast) except variables 600 which meets AA only,

') Do

Tig for writing & grust e Tigss tur choming » peaflis pheta

Uil btter ratehors by it

[rrnp——

Dan't

See

o gle eeter

1 help gretnr

- Use titles, bullet point or images to break up

(x) Don't

Tios fnr chansing 3 pridie phata

peoiie photo

= Awoid including important coll to actions in content

area.

Colors - Accessibility

Contrast ratio

The standard defines two levels of contrast ratio:
« AA {minimum contrast) and AAA (enhanced contrast).

The level Af reguires a contrast ratio of:
« At least 4.5:1 for normal text and 3:1 for large text (at least 1Bpt) or bold text.

The level AAL requires a contrast ratio of
« Atleast 71 for normal text and 4.5:1 for large text or bold text

Color as an indicator

Low-dark Caolor should not be the only indicator for interactive elements, For example, underline links on hover, or
2665 LB LITS
mark a required field with an asterisk.

Medium -tht Color blindness: Reddgresn caler blindness is the most commaon, so avold green on red or red on green

{Think especially about avaiding using red and green for *bad” and “goad” indicators). Couple it an icon or
< the appropriste text explaining what happened

Jiscr.200 g Contrast checker

AR
..6, H' h d K T check contrast between text and background you can use a Figma plugin ke Contrast. We aim to meet
S |g -dar A& contrast ratie of at least 4.5:1 for normal text. (14px+)

so= Medium-dark

wle - -
9> High - light

People (Canadian Nanny, Sitter. Eldecare)
Abc
. > FIRRAIE AFFFFFF

Canimast Rt %o

g i e &5 D
Grid styles i DTS

- -

Il L1200 pka

I xu-1440
Il m: 768

Il s:>768
Tooltips

Toaltip tial infarmatio

" I S:<768

lcon Tooltip

Use to clarfy an icon button, The tooltip should only be 1-2 words. Icon tooitips appears an hover and focus

Design Prototype Inspect

kon Tooltip kcon Tonltip (Focus wikeyhonrd)

Used with permission of CareGuide Inc. @ bisces o0 - 2 <

. places.200

Info Tooltip

places.SDO Use ta clarily a term or provide addienal information, The tochip should be 1-3 lings max, Info tocitips appear on dick,
tap and focus

1t Tooltip Infz Toaltip | Focus wikeyhoard

places.800



In 2021, | was promoted to Design Manager

| led and scaled the design and
research practices across the
Core product.




2021
ROLE: DESIGN MANAGER COMPANY: CAREGUIDE

Operationalized and scaled design
practices to help designers work
efficiently within the team and
cross-functionally.

Led a team of 2 product designers to build out
CareGuide’s Core product which consisted of 7
primary sites and 22 secondary ones aimed at

connecting care seekers with caregivers.

Used with permission of CareGuide Inc.

Product Designer, CareGuide

REMOTE

Canada - CareGuide - Full time

OVERVIEW APPLICATION

ABOUT THE ROLE

As a product designer at CG you will influence the product and help people find guality : !

care and meaningful work, Your efforts will be focused on improving the experience of Grishma Rajput o\ Mario
onboarding, profiles, communication, and search. With access to over 100,000 monthly i

active members, you will be able to conduct extensive research and see the impact of

your work. Lastly, you'll be part of a talented, cross-functional team where you'll

represent the vaice of our members. Together we'll create a better experiance for all

OUR DESIGN PRINCIPLES

Dare to care - Our members are caring people who always look out for others. This is
our opportunity to do the same. We want people to feel heard, seen and cared for when

using our platforms.

Support individual needs - We are the best place to find rewarding work and quality
care. Our platforms cater 1o members' unigue needs and help them achieve their goals.

Be the guide for care - We support people by bringing clarity to the process, driving Qinglan Zheng
momentum and managing expectations. Our members always know what's next and

thrive with our guidance

Cultivate safe & secure spaces - We deliver peace of mind by prioritizing trust and
safety. We take proactive steps to build quality communities and trustworthy platforms

members can count on

Celebrate the remarkable - Every person is a world and we encourage members to
express what makes them one-of-a-kind. We help people build relationships by I : Calendar < > October 2022

cannecting over their uniqueness

Requirements
WHAT YOU'LL DO

I— Create -~

10

October 2022

= Conduct user research to understand members goals and uncover opportunities
Identify UX and business nutcames to measure the impact of a solutien
Facilitate workshops to explore design challenges and potential solutions with the

praduct team

Wark on new and existing features through sketching, wireframing, user flows,

pratotyping and user testing
= Develop the user experience across multiple products for the web

Pair with engineers to build high quality functional and visual experiences

Contribute to, evolve and maintain the design system
= Ensure our platform follows WCAG 2.0 AA Accessibility guidelines

Layers Assets ™. Desi...

Pages +

Thumbnail

¥ About

BB Research report
M Existing data (n/a)
'+ Competitive review

& Ideation workshops (n/a)

Flow diagrams (n/a)

" Design exploration

[ Prototype

¥ Hand-off

W UX metrics

= Sandbox

Toronto Time s:36pm
Los Angeles Ti. 2:36pm
Halifax Time B:36pm
Meet with...

2 Search for pecple

S &2
; InF

./ Welcome to the Core Research Repository

Here, you can get to know our customers, empathize with their needs, and learn to make customer-
informed decisions in your work!

We use mixed methods to learn more aktout our members these include:

- Data exploration
= Keyword search
= Usabhility testing

DESIGN A PN
BOOK
CLUB

”ﬁ‘gu Qinglan 4:16 PM
# Huge shoutout to
@Marjorie for setting up a
state-of-the-art ongoing
research process for us. £.
She thought about all steps,
documented guidelines with
different media and made
® them super clear and easy to
Dare to care follow, which empowers
CareGuide Core anyone in the team to
. conduct a user interview.
Design Support individual needs Within a few hours,
. . first-timer like myself were
Principles able to complete the whole

Be the guide for care pIOCESS and got useful
insights from our customers.

Also really appreciate the tips
Cultivate safe & and encouragements you're
secure spaces sharing to set us up for

success for the first and

future user interviews. &

) BQ@J’




2021
ROLE: DESIGN MANAGER COMPANY: CAREGUIDE

Supported projects to improve trust,
messaging, response rates, availability,
directory health, and location.

From research to build to iterations, | paired with
designers through office hours, design reviews, and

demos to craft solutions.

Add your profile photo

Photos help people feel they are connecting
with a real person. Add a photo to increase
your chance of finding a match.

Make a good first impression:
« Use a photo of your face

« Center yourself and smile

« Avoid photos with text

Add profile photo

I'll do this later

\tl

CareGuide
O PetSitter.com

& . SamanthaC

Active Th ago

Hello Samantha. | have been
looking for a pet sitter and saw
your profile. Would you like to
chat sometime soon?

1 minute ago

("6 Can you share your availability? ~ @© Canyo

Write a message

X Crop Photo

Crop your photo

B Edit availability

What'’s your availability?

Let clients know what your weekly schedule
typically looks like.

() Fuli-time
() Part-time

() Occasional

Start Date

‘ 2023-01-24

Day of week

Select all that applies

]

. CareGuide

Availability

) Job Type : Part-time
(™ Start date : Monday, Jan 30 2023

(© Day of week : Monday, Wednesday, Friday

Gallery photos

Visible only to you:

Post photos showcasing your best work.
Add up to 3 photos.

Details

Services

151 Kitchen

Recommendations

CareCuide
CanadianNanny.ca

< Back
Verify phone number

Enter the 6-digit code sent to you at 647-842-
0045.

Enter code

X Where do you want to search?

<% How to use my current location

Location

1243 Broadview Avenue, East York, ON, Canada

Travel distance

Shiz A

No reviews yet
Looking for a responsible, caring, clean,

experienced nanny for our 13-month old
daughter!

5/5 jobs

Hi Shiz, I'm interested in your job. Let
me know when you can chat!

“

X Where do you want to search?

<f How to use my current location

Location

1243 Broad|

@ 1243 Broadview Avenue, East York, ON,
Canada

@ 1243 Broad Street East, Dunnville, ON,
Canada

@ 1243 East Broadway, Vancouver, BC, Canada

fFAresvvrniaa i lon TAIRD) el e



v Home  Projects Collections People

& Profile page-c... ~ <«

g

Readme

= Interview docs

B Partipant management
00 Interviews (Raw)

00 Learnings & Notes

+ Add a view

Highlights

Tags

Insights

Charts

2022

ROLE: RESEARCH LEAD COMPANY: CAREGUIDE

Advocated for and led the
iImplementation of the company's first

searchable Research repository.

The Core marketing, product and design teams and

sister products can now look through previous

research data, reports, and findings with one

quick search.

Used with permission of CareGuide Inc.

Q, Search and discover

B Tablelayout v := 11fields hidden ¥ Filtered by Name 34 e

@ Partipant management

@) Interviewer A= Name & Profile @ Email @ Location (© Marketside
Empty Linda Anang Empty adjorkorlinda@gm... Canada x Provider x
Empty Kate Nava Empty hello@katenava.com Empty Seeker X
Empty Jeff Richman Empty jeff@richmanestat... Empty Provider =
Empty Sonal Batavia Empty sonal.batavia@gm... Empty Seeker x
Empty Lynn Kozak Empty lynn.kozak@careg... Empty Seeker x
Empty Michelle Sandeno Empty kandmsandeno@g... Empty Seeker X
Empty Lucy Aposhian Empty lueyaposhian@gm .. Empty Provider x
Empty Ericka Martins Empty erickamartins@&@gm... Empty Provider =
Empty Elisha Lamothe Empty elisha_lamothe@y... Empty Provider x

® Subs type

Basic x
Empty
Empty
Empty
Empty
Empty
Empty

Empty

Empty

@ Interview status
Empty

Empty

Empty

Empty

Empty

Empty

Conducted X

Conducted x

Conducted x

AZ Site
Eldercare
CanadianNanny
CanadianNanny
Housekeeper
CanadianNanny
Sitter

Eldercare

CanadianNanny,
Eldercare, Sitter

CanadianNanny

O 0O OO O ODD DO

&

Q
=
-
o
o
a

. Welcome to the Core Research Repository

Here, you can get to know our customers, empathize with their needs, and learn to make custamer-

informed decisions in your work!

We use mixed methods to learn more about our members these include:

= Data exploration
= Keyword search
« Usability testing
« User interviews

Research templates

% Research plan

%4 Participant emails

L) General Discussion guide

%, User interview playbook

& Add research to Dovetail

' Search repository

Discover new research

[5 CXID - HK - User interviews

E2 Ongoing - Core - User interviews

"1 Research plan

+ New field

R Add comment..

Context

What's the business context surrounding this effort?

Resennak [p N |

What's 1 H
[~ Naming conventions
=+ New field
Rese¢
R Add comment..
What &
researt Folder
% = Project name - AA/Core - Q0J00
+ iz, Profile Page - Core - Q119
Audi Project
2 woss G _ " y
Outline Project - AA[Core - User interviews
s ie. Profile page - Core - User interviews
1.De = Project - AA[Care - Usahility testing
{ « ie. Profile page - Core - Usability testing
2.7l
| Notes
3.Be s Research method - Segment - AA - First name

= ie. Interview - Employer - 5 - Michelle
«+ ie. Notes - Employer - S - Michelle

= ig. Survey - Employer - S - Michelle

13 hours ago 3

12 hours age -3

[E] Active
00 i [Start here] Research templates
Templates
+ New project
£ Profile Page - Core - Q1/19
Profile page - Core - User interviews
+ New project
B8 Foundational - HK - Q3/19
[¥*] Foundational - HK - User interviews
+ New project
0O Foundational - Core - Q4/19
(5] Foundational - Core - User interviews
+ New project
v Home  Projects  Coliections  People Q. Search and discovar
Bf core - Glohal tags € Core-Tags

1R Flelds

New project

A mes o

Q, Find projects

Yesterday IS

T

4 daysago f§ ® £

A mes oo

2 days ago R

A mes oo

6 days ago ®

¥ous are viewing an extension tag board. Changes you make here will affact 20 linked projects

[ Linked projocss

o Access

T Trasn

¢ core - Tags

Mo tag biear

@

CXID- HK - User inte... v

']

Product ares et Pricuct fegturs
oo =x
[ oiectoy- 22
EZD [ bocge 3}
[ Homese 1] | oerwtcation 2 |
=0 | cavcuimion 1 |
EEIED | Boserpie s |
[ ewecicez ]
+ Mowtag =0
| Sallty iates 1
[ ettt
 Losucon + ]
| evineken |
[rsaes)
L et a7
B3

Home  Projects

B8 Readme Conducted

@ Notes

+

+ MNew note

Interview docs
Partipant management
Interviews (Raw)

Add view

4 Highlights

<Y Tags

% Insights

(& charts

Q Search and discover

@ Interviews (Raw)

Pain points + - Emptiares Sl [eeh Imipact e Experience vecton
[ o] i o | ©m
[oedivic | =n

[ ficrmsribity - | [ Gontused 53 | [ Nicktshave 1 | + Newtag
(2 + Nowiag

(e 3]

brrmin 21

o it vk 1 Ex

+ M tag

00 Boardlayout v [5] Grouped by Interview status Y 4 e

] Analysed ¥ Rescheduled

Interview - Employer - Household -+ New note

- Jordan

1]}

Interview - Employer - Household
- Al

(1111

Interview - Employer - Household
- Krutak

Interview - Employer - Household
- Michael

Interview - Employee - SMB
Cleaner - Liliana

Interview - Employee - Self-

Gaing

+ HNewtag

No show

4+ MNewr

HEK



2021
ROLE: PRODUCT DESIGN

Collaborated with the engineering team
to launch the first iteration of the Core

Design System.

It supports multiple brands and geogra
one shared code base. | also facilitated
conversations to establish the systems

contribution process.

Used with permission of CareGuide Inc.

COMPANY: CAREGUIDE
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| also got more involved In the local tech eco-system...

| co-founded a community and led
Initiatives to foster change.




2018
LATINX IN TECH TORONTO

Co-founded Latinx in Tech Toronto
to strengthen visibility of Latinx In
companies across the city and to
foster diversity and inclusion.

 First meetup brought out 60+ participants
* Principal Sponsor TWG
» Gold Sponsor Opencare

Latinx in Tech
Toronto




2018
HISPANOTECH TORONTO

Mentored professional newcomers
through HispanoTech, to help them
enter Canadian Tech and advance in
their careers.

/1 Mentees

/1 Mentors



- Ll .-

2 ==

2018
CIVIC TECH TORONTO

Facilitated design sprints and user
research for Civic Tech Toronto to
Improve quality of services for people in
the city.

b: PARLIAMENT/KING WRC v

Part of Basecount team (formerly ShelterMap) Current Headcount
who aims to gather and distribute real-time occupancy

data for City of Toronto’s Winter Respite Sites and

/5%

OCCUFIED

Out-of-the-Cold centres.

_ast updateda:

[oday 3:3U0FPM
B - of

Add new headcount




2023-2018

Involved with communities and events that apply design and tech for good.

Western

Sustainable Cities
Hackathon - Founder’s
Network

Speaker

Delivered workshop on Rapid
Prototyping with Marvel for
hackathon participants.

{n}
bridge

Bridge School

Mentor

Collaborate with organizers and
volunteer team to host UX

professionals at quaterly events.

Hexagon

Hexagon UX Toronto

Event Volunteer

Collaborate with organizers and
volunteer team to host UX

professionals at quarterly events.

ADPList

ADPList

Design Mentor

Help mentees find their next
opportunity by providing
feedback on resumes, portfolios
and case studies.



#shout-outs

A few things team members
have said...




#shoutouts

Hey! | just wanted to send you a message before | left Slack. Two years feels like forever yet no time at all. You’ve literally

I’ve been impressed by you and how you’ve-grown our re-invented everything about Core since you joined. The way

products and the design function on Core. You've really we do research, the way we solve problems, our design

turned it into a product that’s driven by user insights and language, how we work with engineering and and endless list

design thinking. And that’s such a hard thing to accomplish of other things Really proud of what we are building here -

at this current scale. | can’t wait to see how you, the team and can’t wait to see what we accomplish next.

and the products grow in the future. -

- Ali

Shannon COO @ CareGuide Core

General Manager @ NannyLane

Huge shout out to Marjorie for getting up to speed so fast Hey folks, | wanted to give a shoutout to Marjorie, Jessie and

and already giving a much needed boost to our design Shannon. The first impression that you three (primarily) have

standards and process. created with our newest hires is so positive! They all seem
stoked to be part of CareGuide, and that is in large measure

We’re so lucky to have you here! Onwards and upwards. due you all!

And, our Figma files are finally getting the architecture they -

need. Thank youl! Ken

- Chief Financial Officer @ CareGuide Core

Amin

Director of Product @ CareGuide Core

Used with permission of CareGuide Inc.



#shoutouts

Huge shoutout to Marjorie for setting up a state-of-the-art
ongoing research process for us. She thought about all
steps, documented guidelines with different media and made
them super clear and easy to follow, which empowers the
team to conduct user interviews. | also appreciate the tips
and words of encouragement. You have set us up for
success!

Qinglan

Product Designer @ CareGuide Core

Shoutout to Marjorie! Besides being a talented designer, a
wonderful human, and a great friend, her willingness to help
does not go unnoticed. Some folks know I’'m working on
revamping our employee onboarding process, and Mar| sent
over some helpful information about what a great onboarding
experience can look like. Thank you!

Jessie

Manager, People, Culture & Belonging @ CareGuide Core

Used with permission of CareGuide Inc.

A long overdue shoutout to Marjorie well for a lot of things!
Right from when | joined, thanks for making me feel so
welcome. Thanks for helping me climb the ropes. Thanks for
the check-ins at every step of my first project. Thanks for
being encouraging and supportive with my goals.

Grishma

Product Designer @ CareGuide Core

I’d like to take this opportunity to shoutout Marjorie. For
some reason your voice always cheers me up, making every
H2H and daily work enjoyable, even when we are doing
something tough. Also thank you for your inspiring feedback,
from product thinking, design, copywriting to user interview
techniqgues and so much more.

Qinglan

Product Designer @ CareGuide Core



Thanks for glancing at my story.

Let’'s collaborate!

hello@marjoriecastro.ca



